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About
The Ambitionist is a young media brand with 
a growing number of digital touch points and 
social platforms. 

Our aim is to inspire, empower and educate 
millennial women with thoughtful and engaging 
content that celebrates what it means to be 
a woman in today’s changing world. Always 
honest, open and entertaining, The Ambitionist 
explores everything she cares about – work, 
health, wellbeing, relationships, culture, life.  

Our mission is to encourage young women to 
embrace who they are and be who they want to 
be. We’re focused on helping her become strong, 
confident and independent; our purpose is to 
help women live life to the full. 



Brand journalism
A new opportunity for businesses to create meaningful relationships 
with their customers.

In recent years, brand journalism has become the hottest digital trend in 
online marketing with brand sponsored, fact-based articles and human-
interest stories winning the loyalty of consumers like never before. 

Companies and organisations that include brand journalism in their 
public relations campaigns become “human” in the eyes of their 
customers. The “buy my product” hard-sell pitch commonly associated 
with display ads and commercials is being traded for a much more 
subtle approach of informative and entertaining literary content that 
enriches the user experience.

Here at The Ambitionist, we encourage brands to offer our readers 
valuable content that also promotes how a product or service can 
best serve the individual and the community. Proving to be far more 
impacting than employees tweeting or sharing company news on 
Facebook, brand journalism reveals the positive aspects of a company, 
its products and its employees while engaging the reader with an 
objective voice.

Millennials are wise to the marketing process. If it looks or sounds like 
advertising, they tune it out. The goal is to retain the consumer’s interest 
while instilling a favourable image of the brand. Articles must be well 
written, follow traditional journalist structure, and deliver exceptional 
“take away” value whether educational or entertaining; but more 
importantly, brand journalism must reflect a genuine conversation with 
the reader.

If you are interested in discussing ways in which your brand can 
integrate into The Ambitionist, please contact:  
abigail.phillips@theambitionist.com or call +44(0) 7478 710 851. 

Magazine advertising
As well as offering brands the opportunity to integrate into The 
Ambitionist via sponsored content, we also provide a platform for 
companies and organisations to engage with our readers via more 
traditional means of advertising in our quarterly magazine. 

If you’d like to work with us to create engaging, entertaining and 
effective adverts for publication in The Ambitionist, please contact 
abigail.phillips@theambitionist.com or call +44(0) 7478 710 851.
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